MIXAAQN 8 - 821 00 - XIOZ
T: +30 22710 35955

F: +30 22710 35099
E: m.salamoura@lib.aegean.gr

1. ATOMIKA ETOIXEIA

EITQNYMO: Zalapoupa
ONOMA: Mapia
ONOMA IIATPOZ: ABavaoiog
TOIIOX TENNHXHZX: [Matpa

OIKOTENEIAKH KATAXTAXH: 'Eyyaun pe nmaidia

2. ZIIOYAEZ

¢ A1BaKTopIKO AIMA®PIA OTO YVOOTIKO avilkeipevo tou MApKetivyk arnd 1o
Tunpa Awoiknong Emxelprioenv, tng xoAng Emommuev tng Aloiknong, tou
[Mavermotnpiou Awyaiou, pe titdo: “MeAétn e oxéong uestalv g amodoxng
EVOC VEOU TPOIOUTO¢ KAl ETAEYUEVOV TTAPAYOVI®U TTOU T ennpealoul”.

¢ Iltuxio Awiknong Enmxeprioewv, Ixodng Emompov g Awoiknong,

[MTaveruotnpiou Awyaiou.

3. EIIIMOP®QXZH XTHN ANOIKTH KAI EE AIIOZTAZEQZ EKITAIAEYZH

¢ [Tiotoroinon katormy afloddoynong oto Aladiktuako Zepwvapilo Empopepnong
Mbaokoviov tou EAAnvikou Avowktou Ilaveruotnpiou, mou Silopyavednke
arno ) Movdada Eowtepikrig AfloAoynong kat Empopepwong (MEAE) pe
avuikeipevo v ANOIKTH & EE AIIOZTAXEQEX EKIIAIAEYZH (13-11-
2017 ¢wg 02/02/2018).
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4. EENEZ IT'AQIIEZ

¢ Ayylikda (Certificate of Proficiency in English)

5. AIAAKTIKH EMIIEIPIA

1. ZE IIPOIITYXIAKA TMHMATA

- Autoduvapn 618aokadia pe oxéon epyaociag BeTikou Sikaiou oplopévou
XpoOvou, oe e@appoyr) v duataewv tou apbpou S5, II.A. 407/80, pe
poBodoyiky) avuotowxia Agktopa, oto Tunua Awiknong Emxeiprjoenv tou
[Maveruotnpiou Atyaiou, TV Mapakat® padnpatov:

> Aradnuaiko £tog 2008-2009

¢  Xewuepwo eEaunvo:
= “Eicayayr) oto Mdapretvyk”
= “Aloiknon I[MoAnoewv”

¢ Eapwo eEaunvo:
»  “Tupnepipopd Katavadetr)”

> Axradnpaiko £tog 2009-2010

¢  Xeuepwo efaunvo:
»  “Eiocayayr) oto Mdapretvyk”
= “Lrpatywkég [TpofoArng kat Ermkowveviag”
»  “Touplotikd Mdapretvyk”
¢ Eapwo eEaunvo:
= “Pupniepupopa Katavadwtr)”
= “Aloiknon I[MoAnoewv”

> Axradnpaixko £rog 2010-2011

¢  Xeuepwo eEaunvo:
= “Eicayayr) oto Mdapretvyk”
= “Lrpatywkég [TpofoArng kat Ermkowveviag”
¢ Eapwo eEaunvo:
»  “Tupnepipopd Katavadetr)”
= “Epeuva Ayopdag”
» Aradnpairo £tog 2011-2012

¢  Xewuepwo eEaunvo:
=  “Eicayayr) oto Mdapretvyk”
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»  “Touplotikd Mdapretvyk”

> Aradnpaixko £tog 2012-2013

¢  Xeuepwo eEaunvo:

»  “Eioayayr) oto Mdapretvyk”

»  “Trpatnykeg [MpoPoAng kat Emkowvaviag”
¢ Eapwo eaunvo:

= “Pupniepupopa Katavadwtr)”

= “Epeuva Ayopdg”

- Zelpd H1aAé§env, ota mAaiola 1@V MaparAte pabnpatov:

> Axradnpaiko £tog 2013-2014

¢  Xeuepwo eEaunvo:
= “Eicayayr) oto Mdapretvyk”
= “Epeuva Ayopdg”
¢ Eapwo eaunvo:
= “Maprettvyk XpnpatormotetkeVv YIinpeoiwv”

»  “Aloiknon & Zrpatnykog Exedblaopog Mdapketivyk”

- AvdBeon pabnpdatev og péloug E.ALIT. g ZxoArg Emotmpov tng Aloiknong
OT0 YVQOTIKO aviikeipevo Awoiknon Mapretvyk (PEK Awopiopou: B' 2028 |, 25
IouAiou 2014).

> Aradnpairo £tog 2014-2015

¢  Xeuepwo eEaunvo:
=  “Eicayayr) oto Mapketvyk” (autoduvaprn di6aokadia)
= “Mdapreuvyk XpNUATOTIOTOTIKGOV Yrinpeowov”
(autoduvapn 61daokalia)
= “MeBobot Kowvavikav Epsuvav” (cuviidaockadia)
¢ Eapwo eEaunvo:
» “Aloiknon & Zipamywkog Ixediaopog Mdapketvyk”
(autoduvapn 1daokalia)
» “Epeuva Ayopdg” (autoduvapn §1daokalia)
»  “Emxelpnolakr) Emkowvevia” (ouvéidaokaldia)

> Aradnpaiko £tog 2015-2016

¢  Xewepwo efaunvo:

=  “Eicayayr) oto Mapketvyk” (autoduvaprn di6aokadia)
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» “Mdaprenivyk XpNHATOTTIOTOTIKGOV Yrinpeowwv”
(autoduvapn d1daokalia)

= “Opyaveolakr) Zuprepupopd” (cuvdidaokalia)

¢ Eapwo eaunvo:

» “Aloiknon & Zipamywkog Ixediaopog Mdapketvyk”
(autoduvaun 616aokalia)

= “Epeuva Ayopdg” (autoduvapn 618aokalia)

» “Trpatnyikeg [TpoPoAng Kat Emkoweviag”
(autoduvapn d1daokalia).

= “Alaxeipion AvBpoernivev ITopev” (cuviidaokaldia).

» Axradnpaixra £tn 2016-2017, 2017-2018

¢  Xewepwo efaunvo:
»  “Eioayayn oto Mapketivyk” (autoduvapn 616aokadia)
= “Mdapreuvyk XpNUATOTIOTOTIKGOV Yninpeowov”
(autoduvaun &1daokalia).
¢ Eapwo eEaunvo:
» “Aloiknon & Zipamywkog Ixediaopog Mdapketvyk”
(autoduvaun 616aokalia)
= “Epeuva Ayopdg” (autoduvapn 618aokalia)
= “Lrpatnyikeg [TpoPoAng Kat Ermxoweviag”
(autoduvapn 1daokalia).

» ZXuppetoxn oto mAaiolo g Apdong KA1l Mabnowakrn Kiwnukotnta
Atopeov mou mapéxetat oto Adaktiko Ilpooemiko twv Idpupdiav
Avotaing Exmnaidsuong yia 618aoxkadia pe 1o mpoypappa ERASMUS+
Mobility of Staff in higher education - Staff mobility for teaching
and training activities', University of Applied Management,
Department of Business Administration, 19-21 Zemtepfpiou 2017,
Erding, Germany.

» Axradnpaika £¢tn 2018-2019, 2019-2020

¢  Xeuepwo efaunvo:
»  “Eioayayn oto Mapketivyk” (autoduvaprn 616aokadia)
= “Lrpatnyikeg [TpoPoArng Kat Ermxoweviag”
(autoduvaun &1daokalia).
¢ Eapwo eEaunvo:
» “Aloiknon & Zipamywkog Ixediaopog Mdapketvyk”

(autoduvaun 616aokalia)
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» “Epeuva Ayopdg” (autoduvaun §1daokalia)

2. ZE METAIITYXIAKA TMHMATA

> Aradnpaiko £trog 2008-2009 (sapivd s€apnvo): Aibackouoa pe OXEOT)

epyaociag 101wtikoU dikaiou oplopévou Xpovou, ot eAPPOoYI TV dtatdademv
tou apBpou 5, TI.A. 407/80, pe piobodoyikn aviotowxia AEktopa, oTO
Aamunpatko Ipoypappa Metarmuxiakov Zrioudov “Zxediaopodg, Aloiknon
& TloAwukr) tou TouplopoU”, oto mapakdte® PaAbnupa (auvtoduvaun
61daokaldia):
¢ “Touplotiko Mdapketivyk”.
> Aradnpaira €twn 2011-2012, 2012-2013 (xewpepwvo efaupnvo):

AMbaokouoa pe oupPaocn avabBeong €pyou (e€RTEPIKOG OUVEPYATNG), OTO

mAaiolo tou épyou “Ilpdypappa Metamtuxiak®v Xroudwv otr Aloiknon
Emxeiprioewv — IIMX MBA 7, oto apakdate pabnua (ouvbibaokadia):
¢ “Aloiknon Mdpkretuvyk”.
> Aradnpaikd £tvog 2013-2014 (xeipepivo efapnvo): Aibaoxkouoca e

ouppaon avabeong £€pyou (e§OTEPIKOG OUVEPYATNG), OTO TAAIOI0 TOU £PYyouU
“Tipoypappa Metamtuxiakev Xmoudov ot Aloiknon Emxeilprioeov — IIMZ
MBA?”, oto mapakdte pabnua (avtoduvapn di6aokadia):

¢ “Aoirnon Mdapxkeuvyk”.

> Aradnpaikd £rog 20132014 (sapiwvé  sSapnvo): Aiddokouoa e

ouppaon avabeong £€pyou (e§OTEPIKOG OUVEPYATNG), OTO TAAIOI0 TOU £PYyouU
“Tipoypappa Metamuxiakev Xmoudav otn Aloiknon Emixelprioeov — ITME
MBA?”, oto mapakdte pabnpa (avtoduvapn di6aokadia):
¢ “A1ebvng Aoiknon Mdapretvyk”.
> Aradnpairo €tog 2014-2015 (xeipepvo e§apnvo): avabeon pabnuatev

®S péloug E.ALIL. mng ZxoArng Emommpov g Aoiknong oto yvootiko
avuikeipevo Atoiknon Mdpketivyk (PEK Awoplopot: B' 2028 , 25 Ioudiou
2014), oto mAaiolo tou €pyou “Ilpdypappa Metamtuxiakev Zroudwv otn
Aoiknon Emxelprjoenv — [IME MBA”, oto mapakdate pdadnua (auvtoduvapn
616aokalia):

¢ “Aoirnon Mdapxketvyk”.

> Aradnpairo £étog 2014-2015 (eapiwvo e§apnvo): avabeon pabnpatev wg

pedoug E.ALTL. tng ZxoAng Emotnpav tng Atoiknong, oto mAaiolo 10U €pyou
“Tlpoypappa Metamuxiakev Xmoudav otn Aloiknon Emixelprioeov — ITIME

MBA?”, oto mapakdte pabnua (avtoduvapn di6aokadia):
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¢  “A1ebvng Aloiknon Mdapretivyk”.
> Axradnpaira €wn 2015-2016, 2016-2017, 2017-2018, 2018-2019,

2019-2020 (xewpepvo egapnvo): avdbeon pabnpdateov og péloug E.ALTI.

g ZxoAng Emomnuov tng Aloiknong, oto miaioto tou épyou “Ilpoypappa
Metartuxiakov Xmoudav otn Awoiknon Emxelpriceov — [IME MBA”, oto
MAPAKATO Padnua (autoduvaun didaokaiia):

¢ “Aoirknon Mdapxketvyk”.

3. ZTHN EE AIIOZTAZEQY EKIIAIAEYZH

> Aradnpaira étn 2016-2017, 2017-2018 (xewpepivo e§apnvo): avabeon
®g pédoug E.ALIL. tng ZxoAng Emotmpov tng Aoiknong, oto rmAdiolo tou
gpyou Alatpnpatkod Ipodypappa Metammuxiakov Zmoudov «Zxedlaocpog,
Aoiknon & IloAwtkry tou Touplopou», 010 TAPAKAT® PABNpa
(ouvbibaokadia):

¢ “Mapxketivyk otov Toupilopo kat tv Prodevia”,

oe meplpdAdov piking Stadikaociag pabnong pe mpotureg ocUVOUAOTIKEG
Hoppég  ekmaibevong, mou TieplAapfavouv Sa {wong Otadélelg  Kat
nAskrpovikeg dradikaoieg ouyxpovng padnong, e ) xpron repiParloviog
mAekniaideuong (Moodle) Kat AoylopikoU mAekniaibeuong
BIGBLUEBUTTON (BBB).

> Axadnpaira £tn 2018-2019, 2019-2020 (sapwvo efapnvo): avabeon ©g

pedoug E.ALTL. tng ZxoAng Emotnpav tng Atoiknong, oto mAdiolo 10U €pyou
Aampnpatko Ipoypappa Metanmtuxiakov Zmoudov «ZIpatnyiki Aloiknorn)
Touplotikwv Ilpooplopav & Emxelprijoewv Prdoeviag, 010 MAPAKATRD
pabnpa (ouvdibaokadia):
¢ “Mdapxkenivyk Touplotikwv IIpooplopov katr Ermxeiprjoewnv
P ogeviag”,
oe mepldAdov piking Stadikaociag pabnong pe mpotureg oUvOUAOTIKEG
Hoppég  ekmaibevong, Tou TieplAapfPavouv Sa {wong Otadélelg  Kat
NAeKIpOoVIKEG Sradikaoieg oUuyxpovng pAdnong, e ) Xpron repiBailoviog
mAeknaideuong (Moodle) Kat Aoylopikou mAekniaibeuong
BIGBLUEBUTTON (BBB).
> Axradnpairo &tog 2017-2018: kabnynipia oupPoudrog oto EAANviKO

Avowkto Ilavermmotuio, oto 1Aaiolo tou Metammuxiakol AUTAQOPAtog
E1dikevong ot Awiknon Touploukeov Emxeprnioeov — OE ATE61:

Toupiotiko Mapretivyk @opswv, Opyavwoswv kar Enixeprjocov, HAE4.
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> Aradnpaira étn 2017-2018, 2018-2019, 2019-2020: xabnynpa

oupfourog oto EAANvikd Avowkto Ilavermou)po, oto T1Aaiolo tou

Metarrtuxiakoy  Autdopatog  Eidikevong otwn  Awiknon Touplotukav

Emxelprioemv — emifAeyn Smlopatikov epyaciov.

4. AOIITH AIAAKTIKH EMIIEIPIA

» Axadnpaixko £tog 2001-2002: oeipd §10A€Semv OTO MPOITTUXIAKO ITpoypappa
ormoudwv tou Tunupatog Aloiknong Emxeprioewv, ota mAaiowa tov
MAPAKAT PNadnpatov:

¢ “Epeuva Ayopag”
¢ “Aloiknon IeAnosov”
¢ “Mapxketnvyk B”
¢ “Aagnpion”.
» Axabnpaika € 1999-2000 xkat 2000-2001: Ilapoxr] UMOCTNPIKIIKOU

€PYOU OT0 TPOTITUXIAKO Tpoéypappa oroudwv tou Tuprnpatog Aloiknong
Emxelprioemv, ota miaiola tov epyactnpiov tov maparato pabnpatov:

¢ “Ewoayeoyn otnv Avaduorn Asdopévav”.
¢ “Ewoayeyn otg Epappoopeveg MeBodoug Ztatioukng”.
» louviog — ZemmtépPplog 2000: Exmaibevutpla oto mpoypappa ouveXi{Oevng

enayyeApanukng katdptong “Baowkeg Egappoyég IMAnpogopikng”, 1mou
Oopyavobnke a6 10 Kévipo Emayyedpatuxkrg Katdptiong tou
[Mavermmotnpiou Awyaiou, ota rmAaiowa tou ITEIT Bopeiou Awyaiou.

» Maiog - Iouviog 1998: Exnaibevtpla pe avukeipevo v [IAnpogopikr, oto
oepwvaplo “Exnaideuon ota @uAda urtodoyiop®v Microsoft Excel 95”7, mou
dlopyavebnke aro v Nopapxiakr Emtpornn Aaikng Ermpopeaong Xiou.

» Maiog - IoUAlog 1997 & PeBpoudpilog - Ampidiog 1998: Exnaibevutpla e
aviikeipevo v I[IAnpogopikr), oto oegpwvaplo “Exnaideuvon  otov
ene§epyaotr] ketpeévou Word for Windows ’95”, mou Sopyaveodnke aro tnv

Nonapxiakn Emtpont) Aaikng Empopewong Xiou.

N
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6. AHMOZIEYZEIZ

[y

. AIATPIBH
1. Zalapoupa, M. (2006), “MeAén tng oxeong uetalv e amoboxng VoG VEOU
TPOIOVTOC Kal EMAEYUEVOU TAPAyovIt®v Tou thHy emnpealour”’, ABAKTIOPIKI)

Aatp1pr, Xiog: Tpnpa Aroiknong Emxeprioewv [Mavermotnpiov Awyaiou.

2. ZYITPAMMATA

» Aupnieporioudog Kwevotavtivog, T¢avaBdpag Baoideiog, Zaiapoupa Mapia
(2016), «Zrpatnyikée Aiebvoug kar E€ayoyikov Mapketuvyrwr, [nAexktp. PpA.],
ISBN: 978-960-603-211-0, Afnva: Zuvdéeopog EAAnvikeov Axkadnpairaov
B1fAoOnkev, EAAnvika Axkadnpaika HAektpovikd Zuyypappata Kat
BonOnpuata. AtaBéopo oto: http:/ /hdl.handle.net/11419/1552.

3. IIPQTOTYIIEZ AHMOZIEYZEIZ

» Salamoura, M., Giannopoulos, A. and Moumouri, F. (2019), Tourists'
Perceptions and Intended Behavior Thanks to Celebrity Endorsement:
Antetokounmpo Invites you to Santorini with Aegean Airlines,
International Conference on Strategic Innovative Marketing and Tourism.
Proceedings in Business and Economics, 8th IC-SIMAT Chios, Greece,
2019, Springer (in press).

» Salamoura, M., Ntamposis, V. and Gaki, E. (2019), The implementation
of internal marketing in public sector organizations: the case of job
satisfaction at Chios Police Department, International Conference on
Strategic Innovative Marketing and Tourism. Proceedings in Business and
Economics, 8th IC-SIMAT Chios, Greece, 2019, Springer (in press).

» Skapinaki, A. and Salamoura, M. (2019), Investigating Primary School
Quality Using Teachers’ Self-Efficacy and Satisfaction, Journal of Tourism,
Heritage and Services Marketing (JTHSM) (in press).

» Salamoura, M. and Voxaki, V. (2019), Improving Air Passengers’
Experience During Flight Disruption: The Case of Enforcing The Denied
Boarding Regulations (Dbrs) At Chios Airport “Omiros”, Journal of Air

Transport Studies (under review).
» Salamoura, M. and Voxaki, V. (2019), Understanding Aviation

Consumers’ Experience at the Time of Their Journeys: The Use of the

Denied Boarding Regulations (DBRs) at Chios Airport, in: Kavoura, A.
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Kefallonitis, E. and Giovanis, A. (Eds), Strategic Innovative Marketing and
Tourism: Springer Proceedings in Business and Economics, Springer,
pp.217-215, ISBN: 978-3-030-12453-3. AwaB¢oo oto:
https://link.springer.com/chapter/10.1007/978-3-030-12453-3 24

» Salamoura, M., Iakovaki, E. and Voxaki, V. (2018), Empirical

Investigation of Air Passenger’ Attitudes and Behavior Towards Flight
Disruption Issues: The Implementation of Regulation (EC) 261/2004
(Passenger Rights), in: Christou, E., Alexandris, K. and Fotiadis, A. (Eds),
Tourman 2018, “In search of excellence in tourism, travel & hospitality”,
Rhodes, Greece, 25-28 October 2018, Conference Proceedings, pp.605-
611, ISBN: 978-960-287-159-1. AwaBeoo oto:
https://tourman.gr/files/TOURMAN 2018 Proceedings Final.pdf

» Skapinaki, A. and Salamoura M. (2018), The contribution of self-efficacy
and employee satisfaction as part of internal marketing in school quality:
the case of primary education”, in: Christos Sarmaniotis & Gillian Wright
(Eds), 6th International Conference on Contemporary Marketing Issues
(ICCMI) 2018, Athens, Greece, 27-29 June, pp.348-355, ISBN: 978-960-
287-158-4, AwaBéowo oto:
http:/ /www.mkt.teithe.gr/iccmi2018 /ICCMI 2018 proceedings.pdf

» Auyouotakng, E., Auyouotakng, X. Zalapoupa, M. (2018), O podlog tou
OTPATNYIKOU 0Xed1a0110U PNAPKETIVYK OTIS UTINPeoieg uyeiag kat povoiag: H
niepinoorn tou npoypappatog «Bonbewa oto omitw, 10 Emotnuoviko Zuvedpto
yia v Avantuén g Xiou, Xiog, 5-7 Oxktwppiov 2018.

» Mnan, A., Kuplakdkn, A., Zadapoupa, M. (2018), “H oupPoAr] evog
MOATTIOTIKOU  TTIOPOU  OTNV  TOUPLOTIKI] avartudn evog 1mpoopiopou. H
niepinmtwon twou Kdotpou g Xiou”, 19 Emotnuovikd Zuvébpro yia v
Avantuén e Xiou, Xiog, 5-7 Oxtefpiou 2018.

» Salamoura, M., Chaniotakis, I. and Lymperopoulos, C. (2017), Enhancing
Airlines Passengers’ Satisfaction through service quality: the importance
of the “human factor”, Journal of Air Transport Studies, Volume 8,
Number 2, Summer 2017, pp.54-69.

» Salamoura, M. & Konstantas, G. (2017), "Place branding: the
implementation of a successful marketing strategy to the case of Chios
Island", in: Christos Sarmaniotis & Gillian Wright (Eds), 5t International
Conference on Contemporary Marketing Issues (ICCMI) 2017, Thessaloniki,
Greece, 21-23 June, 256-263, ISBN: 978-960-287-156-0. AtaB¢opo oto:
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http:/ /www.mkt.teithe.gr/iccmi2017 /ICCMI 2017 proceedings.pdf

» Salamoura, M. & Stavrinoudi, S. (2016), “Measuring outpatients’
satisfaction in healthcare services: the case of General Hospital of Chios”,
4t International Conference on Contemporary Marketing Issues (ICCMI):
June 22-24, 2016, Heraklion, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
Business Administration [and] Manchester Metropolitan University;
editors: Christos Sarmaniotis and Gillian Wright, pp.593-599, ISBN: 978-
960-287-153-9 [Conference proceedings].

» Varfis, Evaggelos and Salamoura, Maria (2013), “The Role of Social Media
Marketing In Tourism Consumer Behaviour: The Case Of Greek Bus
Operators (GBOs)”, 5th International Scientific Conference “Tourism Trends
and Advances in the 21st Century”, May 30th — June 2nd 2013, Island of
Rhodes, Greece [Conference Proceedings.

» Koufodontis Nikolaos-lason, Salamoura, Maria and Gaki, Eleni (2013),
“Place Branding Strategies for Specific Regions: A Response to Overcome
Economic Crisis”, 5t International Scientific Conference “Tourism Trends
and Advances in the 21st Century”, May 30th — June 2nd 2013, Island of
Rhodes, Greece [Conference Proceedings.

» Gaki, Eleni, Salamoura, Maria and Koufodontis Nikolaos-lason (2012),
“Enhancing Tourism Product during Economic Crisis: Towards a More
Efficient Place Marketing and Branding Strategy”, 2rd Advances in
Hospitality and Tourism Marketing & Management Conference (AHTMMC),
Corfu Island, Greece, 31 May - 3 June [Conference Proceedings].

» Lymperopoulos, Constantine and Salamoura, Maria (2011), “The role of
the internationalization of Greek Small and Medium Enterprises (SMEs)
in the way out of the economic crisis”, International Conference
“Rethinking Business and Business Education in the age of crisis”, Chios
Island, Greece, 20-22 October [Conference Proceedings in print|.

» Karoulia, Stella, Gaki, Eleni, Salamoura, Maria, Angelis, Vasilis and
Lymperopoulos, Constantine (2011), “Determining the Factors Affecting
Bank Customers’ Satisfaction during the Economic Crisis: the Greek
Case”, International Conference “Rethinking Business and Business
Education in the age of crisis”, Chios Island, Greece, 20-22 October

[Conference Proceedings in print].
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» Salamoura, Maria, Lymperopoulos, Constantine, Gaki, Eleni and Angelis,
Vasilis (2011), “Service Quality and Students’ Satisfaction in Business
Schools: The Case of Greece”, in 34 BIC on Services Marketing "Servicing
the Way out of the Economic Downfall: Exploring the Present and Future
Role of Services", Cesme, Izmir, Turkey, 07-09 September, pp.310-319.

» Chaniotakis, loannis, Salamoura, Maria, Lymperopoulos, Constantine &
Pantoyvakis, Angelos (2009), “Investigating the Effect of Service Quality
Dimensions on Passengers’ Satisfaction in the Greek Airline Industry”, in
2nd Biennial International Conference on Services Marketing: “Orchestrating
the Service Experience, Music to the Ear of Our Customers”, held at
University of Macedonia, Thessaloniki, Greece, November 4-6, pp.87-98.

» Salamoura, Maria & Angelis, Vasilis (2008), “The Image of the Tourism
Product: theoretical approach and applications”, 26% EuroCHRIE
Congress “Building a Legacy, Living the Dream: 2020 Vision for Hospitality
and Tourism”, Dubali, October 11-14 [Conference Proceedings].

» Salamoura Maria, Angelis Vasilis, Kehagias John and Lymperopoulos
Constantine (2008), “Investigating the “New Product Acceptance
Function” in Greek enterprises: The Quality — Accessibility Relationship”,
Managing Service Quality, Special Issue “Service quality and Customer
Relationship Management: interrelationships and implications”, Vol.18:
No.5, pp.425-441, ISSN: 0960-4529, doi: 10.1108/09604520810898811.

» Salamoura Maria, Angelis Vasilis, Kehagias John and Lymperopoulos
Constantine (2007), “Investigating the “New Product Acceptance
Function”. The Quality — Accessibility Relationship”, Ist Biannual
International Conference in Services Marketing “Strategic Developments in
Services Marketing”, Chios, Greece, 27-29 September, ISBN: 978-960-
7475-41-1 [Conference Proceedings].

» Maupn, M., AyyeAng, B., I'akn, E., Kougpodoving, I. Zadapoupa, M., (2007),
“H Xpnon twwv ZAIT otnv Anuoowa Awoiknon kat v HAektpovikr
AaxkuBépvnon. Aebvng kat EAAnvikn epmnepia”, oe ZUyXpoveg TACEIS Ot
OloknTiky ermotnun : "Néa Anpooila Awiknor, Etaipikr Kowevikryy EuBuvn
rat Kowwvia tov IToAttov: 20 Xuvédplo Alowknuikev Emompoveov: 11-13
Oxtefpiou 2007, Tphpa Awiknong Emxelprjoenv, Iavermotpio Awyaiou,
Xiog, ermp. Avt. Maxkpudnunipng, A. Mapoubag, M.-HA. Ilpafita, ABrva:
Zaxkkouldag, 0o. 857-868, ISBN: 978-960-445-478-5.
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» Angelis, Vasilis and Salamoura Maria (2006), “New Product Acceptance
as a systemic tool of consumer behavior in modern enterprises”,
Proceedings Volume, 2w National Conference of the Hellenic Society of
Systemic Studies, Chios, Greece, 25-27 May [Conference Proceedings].

» Angelis, Vasilis, Kehagias, John, and Salamoura Maria A. (2006),
“Investigating New Product Acceptance: evidence from Greece”, AM 2006:
Academy of Marketing Conference, Middlesex University Business School,
London, UK, 4-6 July [Conference Proceedings].

» Angelis, Vasilis and Salamoura, Maria A. (2001), “Definition and
quantification of the tourism product's quality: theoretical analysis and
practical applications”, Anatolia: an International Journal of Tourism and
Hospitality Research, Vol.12:Nol, pp.43-52, Online ISSN: 2156-6909,
AwaBéomao oto: https://doi.org/10.1080/13032917.2001.9686998

» Angelis, Vasilis and Salamoura, Maria A. (2000), “Defining and evaluating
the image of the tourism product: the case of islands and specific
destinations”, International Scientific Conference “Tourism on Islands and
Specific Destinations”, University of the Aegean, Business School,
Interdepartmental Course of Postgraduate Studies in Tourism Planning,
Management & Policy, Chios Island, Hellas, December 14-16 [Conference

Proceedings].

4. ITIPAKTIKA TYNEAPION

¢ Empédera wu  Conference Proceedings (Book Of Abstracts) wou Ist
Biannual International Conference “Strategic Developments in Services
Marketing”, 27-29 September 2007, Chios Island, Greece: University of
the Aegean, ISBN: 978-960-7475-41-1.

5. AOIIIO EKITAIAEYTIKO YAIKO

¢ Zalapoupa, Mapia (2015), "Touptotikd MdApkeTivyK', eKA1dEUTIKO UAKO
oto TAaiolo oegpwvapiev  eknaideuvong €§’ amootacewg ot Buwown
Touploukr Avarttuén xkat Awaxeipion Ilpoopiopev, "Exknaidevoviag otov

Toupiopo".

7. ETEPOANA®OPEZ
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> Avag@opa oty dnpocicuon: Salamoura, Maria & Angelis, Vasilis (2008),
“The Image of the Tourism Product: theoretical approach and
applications”, 26t EuroCHRIE Congress “Building a Legacy, Living the
Dream: 2020 Vision for Hospitality and Tourism”, Dubai, October 11-14
[Conference Proceedings].

¢ Saffarian, Amir and Shams, Fereidoon (2011), “Identifying
Required Data for a Successful Dynamic Packaging System”, 2009
International Conference on Machine Learning and Computing,
IPCSIT vol.3 (2011), IACSIT Press, Singapore.

¢ Choeichuenjit, K., Sapsanguanboon, W. (2012), Foreign Tourists’
Demand on Thai Cultural Tourism Supply Chain, Journal of Thai
Hospitality, 9(2) 2014, 74-85,

http:/ /www.tourismtaat.siam.edu/images/magazine/m9b2/74-

85.pdf
¢ Pansuwan, A. (2014). Determinants of Tourist Expenditure in
Travel Package during Travel Fair" the 23rd Discovery Thailand
2011 and Discovery World 2011" at Impact Muang thong Thani.
Review of Integrative Business and Economics Research, 3(2), 281.
> Avagopa oty dnpooisuon: Salamoura Maria, Angelis Vasilis, Kehagias
John and Lymperopoulos Constantine (2008), “Investigating the “New
Product Acceptance Function” in Greek enterprises: The Quality —
Accessibility Relationship”, Managing Service Quality, Special Issue
“Service quality and Customer Relationship Management: interrelationships
and implications”, Vol.18: No.5, pp.425-441.
¢ Sigala, Marianna (2008), “Service quality and customer
relationship management: interrelationships and implications”
(guest editorial), Managing Service Quality, Vol.18: No.5, pp.421-
424.
¢ Salamoura, Maria & Angelis, Vasilis (2008), “The Image of the
Tourism Product: theoretical approach and applications”, 26t
EuroCHRIE Congress “Building a Legacy, Living the Dream: 2020
Vision for Hospitality and Tourism”, Dubai, October 11-14
[Conference Proceedings].
¢ Lado N., Cesaroni F., Maydeu-Olivares A., Ho H.C. (2015) Co-
Branding Strategies Applied to High-Tech Products and Luxury

Brands: A Cross-Cultural Perspective. In: Dato-on M. (eds) The
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Sustainable Global Marketplace. Developments in Marketing Science:
Proceedings of the Academy of Marketing Science. Springer, Cham.
¢ Juma Bananuka, Twaha Kigongo Kaawaase, Musa Kasera, Irene
Nalukenge, (2019) "Determinants of the intention to adopt Islamic
banking in a non-Islamic developing country: The case of Uganda",
ISRA International Journal of Islamic Finance,
https://doi.org/10.1108/1JIF-04-2018-0040.

> Avagopa otg dSnpooileuosig:

% Angelis, Vasilis, Kehagias, John, and Salamoura Maria A. (2006),
“Investigating New Product Acceptance: evidence from Greece”, AM 2006:
Academy of Marketing Conference, Middlesex University Business School,
London, UK, 4-6 July [Conference Proceedings].

% Angelis, Vasilis and Salamoura, Maria A. (2000), “Defining and evaluating
the image of the tourism product: the case of islands and specific
destinations”, International Scientific Conference “Tourism on Islands and
Specific Destinations”, University of the Aegean, Business School,
Interdepartmental Course of Postgraduate Studies in Tourism Planning,
Management & Policy, Chios Island, Hellas, December 14-16 [Conference
Proceedings].

¢ Salamoura Maria, Angelis Vasilis, Kehagias John and
Lymperopoulos Constantine (2008), “Investigating the “New
Product Acceptance Function” in Greek enterprises: The
Quuality — Accessibility Relationship”, Managing Service Quality,
Special Issue “Service quality and Customer Relationship
Management: interrelationships and implications”, Vol.18: No.5,
pp-425-441.

¢ Salamoura, Maria & Angelis, Vasilis (2008), “The Image of the
Tourism Product: theoretical approach and applications”, 26t
EuroCHRIE Congress “Building a Legacy, Living the Dream:
2020 Vision for Hospitality and Tourism”, Dubai, October 11-14

[Conference Proceedings].

> Avag@opa otn dnpooicuon: Angelis, Vasilis and Salamoura, Maria A.
(2001), “Definition and quantification of the tourism product's quality:

theoretical analysis and practical applications”, Anatolia: an International
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Journal of Tourism and Hospitality Research, Vol.12:Nol, pp.43-52,
Online ISSN: 2156-6909, AwaBéopo oto:
http://dx.doi.org/10.1080/13032917.2001.9686998.

¢ CIMEN, H. TURIZM ISLETMECILIGI EGITIMI ANABILIM
DALI

¢ Dahiya, A., & Duggal, S. (2014). TRENDS AND PRACTICES
IN HOSPITALITY AND TOURISM RESEARCH: A SELECTED
STUDY FROM INTERNATIONAL JOURNALS. International

Journal of Hospitality & Tourism Systems, 7(1).

8. ZYMMETOXH ZE ZYNEAPIA

8t International Conference on Strategic Innovative Marketing and Tourism,
7th IC-SIMAT, Chios, Greece, 2019 (ue mapouvoiaon epyaoiov).

7th International Conference on Strategic Innovative Marketing and Tourism,
7th IC-SIMAT, Athenian Riviera, 2018 [ue mapouvoiaon spyaoiag).

2nd  International Scientific Conference Tourman 2018, “In search of
excellence in tourism, travel & hospitality”, Rhodes, Greece, 25-28 October
2018 [ue mapouvoiaon spyaoiag).

6t International Conference on Contemporary Marketing Issues (ICCMI):
June 27-29, 2018, Athens, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
Business Administration [and] Manchester Metropolitan University [ue
rmapouvoiaon spyaoiag).

St Aegean  University Tourism  Conference and 13th IMIC
Conference Tourism: Trends, Prospects and Implications for Enterprises
and Destinations, Santorini Island, Greece,19-21 October 2017.

S5t International Conference on Contemporary Marketing Issues (ICCMI):
June 21-23, 2017, Thessaloniki, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
Business Administration [and] Manchester Metropolitan University [ue
Tapouvaoiaon spyaoiag).

4t International Conference on Contemporary Marketing Issues (ICCMI):
June 22-24, 2016, Heraklion, Greece / co-organized by Alexander
Technological Educational Institute (ATEI) of Thessaloniki, Department of
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Business Administration [and] Manchester Metropolitan University [ue
Tapouvaoiaon spyaociag).

¢ 5th International Scientific Conference “Tourism Trends and Advances in
the 21st Century”, May 30th — June 2nd 2013, Island of Rhodes, Greece [ue
Tapouoiaon pyaoctav).

¢ 2nd Advances in Hospitality and Tourism Marketing & Management
Conference (AHTMMC), Corfu Island, Greece, 31 May - 3 June [ue
rmapouvoiaon spyaoiag).

¢ International Conference “Rethinking Business and Business Education
in the age of crisis” 20-22 October 2011, Chios Island, Greece (ue
TapoUoiaon pyaoctav).

¢ 31 BIC on Services Marketing "Servicing the Way out of the Economic
Downfall: Exploring the Present and Future Role of Services", 07-09
September 2011, Cesme, Izmir, Turkey (ue mtapovoiaon spyaoiag).

¢ 2nd  Bijennial International Conference on Services Marketing:
“Orchestrating the Service Experience, Music to the Ear of Our Customers?,
Thessaloniki, Greece, 4-6 November 2009 (ue mapouvoiaon spyaociag).

¢ 8t European Academic Conference on “Internal Auditing & Corporate
Governance”, Chios Island, Greece, 21-23 April 2010.

¢ 26th EuroCHRIE Congress “Building a Legacy, Living the Dream: 2020
Vision for Hospitality and Tourism”, Dubai, October 11-14, 2008 (ue
mapouvoiaon spyaoiag).

¢ 17t Hellenic Conference of Academic Libraries “Academic Libraries as a
measure of Institutional Quality Assessment’, loannina, Greece, 24-26
September 2008.

¢ 20 Yyuvédplo Aoknukev Emompovev “Yuyxpovee Taoeig otn Awowknukn
Emotyun: Néa Anuooia Awoiknon, Etaipikn) Kowwovikyy EvBuvn kar Kowovia
v IToAutav”, Xiog, 11-13 OxwwpPpiou 2007 (ue mapouvoiaon epyaoiag).

¢ 1st Biannual International Conference “Strategic Developments in Services
Marketing”, University of the Aegean, Department of Business
Administration and University of Glasgow, in collaboration with Greek
Marketing Academy, Chios Island, 27-29 September 2007 (ue mapovoiaon
goyaoiag).

¢ 2nd National Conference of the Hellenic Society of Systemic Studies,

“Systemic Approaches in a Network of Enterprises — Organizations”,
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Hellenic Society of Systemic Studies and University of the Aegean, Chios,
25-27 May 2006 (ue mapouvoiaon gpyaoiag).

¢ International Conference “Managing Global Trends and Challenges in a
Turbulent Economy”, University of the Aegean, Business School,
Department of Business Administration, Chios, 13-15 October 2005.

¢ International Scientific Conference “Tourism on Islands and Specific
Destinations”, University of the  Aegean, Business School,
Interdepartmental Course of Postgraduate Studies in Tourism Planning,
Management & Policy, Chios Island, Greece, 14-16 December 2000 (ue
rmapouvoiaon spyaoiag).

¢ 8 TlavedAnvio Zuvédbplo Axkadnpaikov BipAobnkev “H Axadnuaixn
BiBAioOnkn w¢ eknaibevtkn Kar spevvnukn povada otnv 3n xidietia’, Pddog,

20-22 Oxktwfpiou 1999.

9. AOIITH AKAAHMAIKH APASTHPIOTHTA

¢ EmifAeyn Ouldleopatkev epyacwv & p€dog  erurporir)g  afloAoynong
SmMepaTkeOV £pyaociov, otd TAdiold TOU IIPOITTUXIAKOU TTPOYPAHILATOS
oroudnv tou TAE KAl TV HPEIATTIUXIAK®OV TIPOYPAPHATOV  “Troatnyikn
Awiknon Toupwoukov Ilpoopouwv & Emwxesprjocov Ploeviagr kai
“ITpoypaupa Merartuxiakov Zrmovbwv own Awoiknon Emwxepriosov — IIME
MBA ” tou Ilavermotnpiou Atyaiou kaBomg kat MetamuxiakoUu AmA®PATOg
Eidikevong o “Awiknon Toupwotukwv Emixeipriocov” g XXOANG
Kowevikov Ermotnuov tou EAAnvikou Avoiktou [Tavermotnpiou.

¢ Meédog tou Epyactinpiou Iocouxkwv MeBd6dwv — QMLAB, tou Turjpatog
Aoiknong Ermixelprjoewv tou [Maveruotnpiou Atyaiou.

¢ Meédog tou Epyaotnpiou Touploukav Epsuvev kat Medetov — ETEM, tou

Tuprpatog Aloiknong Ernixelprioswv tou Iaveruotnpiou Awyaiou.

10. EPEYNHTIKH APAZXTHPIOTHTA

¢ Iavoudplog 2020-Nogpfprog 2021: Zuppetoxr) oty opdada €pyou tou «MSc
course in Food Processing and Innovation / FOODI» tng npdadng «Erasmus
+, KA2 — Cooperation for innovation and the exchange of good practices —

Capacity Building in the field of Higher Education»
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¢ Iavoudpilog 2015-Zemmtépfplog 2015: ZUPPETOXT] ®G OUV-OUYYPAPEAS OTIV
4n IIpooxkAnon "Axkadnpaikd HAexktpovika Zuyypappata kat BonbOrnpata
yia Owovopikeg, IloAttikeég, Kowwovikeg, lewmovikég Emotnpeg", tov
EAAnvikeov Akadnuaikeov HAektpovikov Zuyypappdtov kat Bonbnuateov
www.kallipos.gr, péo® ng npotaong «ZTPATHITKEYX AIEGNOYX KAI
EEATQITKOY MAPKETINTK».

¢ Malog 1998-Zemtepfplog 2001: ZUPPETOXT) ©S EIMIOTOVIKI] €PEUVITPLA
oto T1mpoypappa pe  titdo “ETIEAEK -  Avafabuion  BipAtobnkng
[Mavermotnpiou Awyaiou”.

¢ Auyouotog — AeképfPplog 1998 ZUPPETOXT] WG EIMIOTNHOVIKL EPEUVITPLA OTO
epEUVNTIKO TpoOypappa  “O1Koyevelakeg ZIpatnylkeg AmnaoxoAnong Kat
AutoantaoxoAnong otov Touptlotikd Topéa tng Xiou”.

¢ Madalog — OxtoPplog 1998: ZuppetoXr] ®G EMIOTNHOVIKL] €PEUVI|TPIA OTO
npoypappa pe titdo “EINEAEK-TIpoypdappata Znioudav-Zuyypdppata”, mmou
agopa otv Avadopunon, tov Exkouyxpoviopod kat tov Eprmloutiopo teov
I[Ipoypappatev Xmoudov pPe TV €10ay®yr]  KAwotopev  pnebodwv
618aokadiag, pe ) Xp1j0n oUYXPOVAV TEXVOAOYI®V ITANPOPOPIKL|G.

¢ NoepPplog — AeképPplog 1996: ZUPHETOXT| ®G EMTIOTNHOVIKI] EPEUVITPIA OTO
nmpoypappa pe  titAo  “Apon g Amopdveong  He  AlapKr KAt
Autoouvinpoupevr Avartudn: Anpioupyia Bdong Agbopévov  yia ta
Melovektuka Nnowa tou B. Awyaiou”.

¢ AsrépPprog 1994 — Mdaog 1995: ZUPPETOXT] ®G ETMIOTNHOVIKL] €PEUVITPLA
oto mpoypappa pe titdo “Melern Zxebiou Opyaviopou kat Eowntepikou

Kavoviopou [Mavermotuiou Awyaiou”.

11. EITATTEAMATIKH EMIIEIPIA [IAHN THX AIAAKTIKHZ

¢ Mawog 1998 — IovAog 2014: TIE Aownukou Owkovopikou, Ilavermotnpio
Awaiou - ITapdaptnpa Bi1pAo6r1kng Xiou (@EK Awpropov: 229/ 8.10.2001).

¢ Iavoudpilog 2007 - Aexképfplog 2007: YrmeuBuvn Alownukrng Yoot ping
Kal PEAog g 0pYyaveTikng errporiig tou 1st Biannual International
Conference “Strategic Developments in Services Marketing”, 1o ormoio
Slopyavebnke aro to Turnpa Awiknong Enxelprioewv tou [Mavermotnpiou
Awaiou kat 1o Iavermompio g MNaokoPn, oe cuvepyaoia pe v EAANviKY)

Axadnpia Mdapketuvyk, ot Xio, amno g 27-29 ZertepBpiou 2007.
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¢ OxwwPplog — AekepPplog 1997: I'pappatelakr] UTOOTHPISH EMMISGOTOUHEVGOV

oepwvapiov avépywv rou dopyaveoes 1o Kévipo EnayyeApatikng Katdptong

tou INavermotnpiou Awyaiou, ota mAaiowa tou ITEIT Bopeiou Awyaiou oty Xio,

He Toug aroAouboug TitAoug:
o “Noylotikn-Popotexvika-Kootodoynon’.
o “Xproeig multimedia ot 61d6oon AnpopoplOV”.

o “Néeg Mopgeg Toupiopot”.

o  “Opydveon-Aoiknon-OAwkrn ITowdinta touplotikrg povadag”.

¢ AmnaoxoAnon ota miaiola g Bepiviig MPAKTIKGG e§Ao0Knong tou Turjpatog

Aoiknong Emixelprioewv tou [Mavermotnpiou Atyaiou otig €G EMIXEIPTOEIG:

e 01.07.1995-14.08.1995: Opyaviopog TnAerukowoviov EAAadog

(Aouxn tmAepovia, Aoyiotrpo).

¢ 01.07.1994-14.08.1994 & 03.07.1994-03.10.1994:
Emxeipnon HAektpiopou (Eumopikr) unnpeoia, Aoyiotrpto).
e 29.06.1992-14.08.1992 & 01.07.1993-14.08.1993:

Tpanela (Tunuara ovvaldayupatog, Kivnong
Aoyiotrpio).

Kepalaiov

Anpoola

Enrmopikn

Kat

¢ Bonbog Epesuvag ot BipAobnkn tou Tunuatog Awoiknong Emixeiprioewv

Katd ta akadnuaika € 1992-1993, 1993-1994, 1994-1995.

12. MEAOZ

¢ EAAM - EAAnvikn Akadnpia Mapkretivyk (Taktikd PEAog)
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